
How many nights have you fallen asleep 

in front of the television only to be awakened 

by one of those late-night fitness 

infomercials? If you’re not in a fitness 

program but wished you had the time, or 
you’re that novice individual who is trying to 

get into shape really fast, then you’re part of 

that audience most exercise infomercials 

target. In these infomercials, those young, 

well-tanned and very fit models with 

washboard abs and bulging biceps grab your 

attention with the benefits of a product and 

immediately convince you that it’s just the 

thing you need -- in fact, they might even 

have you asking yourself how you’ve been 

getting along without the product thus far! If 

you’re one of those people who knows very 
little about fitness or fitness programs, you 

might be sitting there believing it’s actually 

possible to get toned in just three short 

weeks; or you might be thinking that by 

working out just three minutes a day, it’s 

possible, to have abs like those being 

flaunted by the gorgeous models as promised 

in those infomercials. Do these products 

really work or are fitness infomercials all 

scams? When these ads are so appealing and 

believable, how do we know which products 

actually deliver the promised results? 

 When you make an investment in home 

exercise gear, you ARE making an 

investment in your heath ... an investment 

that makes working out more convenient and 
can be tailored to your own needs in the 

comfort of your own home. But with the 

huge promises made by infomercials, it’s 

way too easy to become that person with a 

spare room full of dusty gizmos and fitness 

gadgets … some barely even opened. 

Frustrated, disgusted and disappointed, too 

often folks look at that pile of failed late-

night fitness purchases as their own failure of 

determination or commitment, when in 

reality it’s a failure of the product to deliver 

what it promised. Research has found that 

though some of these gadgets work to 

some degree, none of them actually get 

you looking like the gorgeous models in 

the ads.  

So, to separate the real fitness 
equipment from the get-fit-quick scams, 

ask yourself, “What is the infomercial 

selling?” Here are some examples of the 

product sales pitch: (1) The Ab Circle 

Pro - “A treadmill for your abs. Flatten 

stomach in weeks at three minutes a 

day.” (2) The Body By Jake Tower 200 - 

“Get bigger, harder, stronger in just 30 

days.” (3) The Perfect Pushup - “It’s 

about quality, not quantity that will get 

you ripped.” (4) The Perfect Sit-up - 

“Don’t work half your abs, work all 

your abs.” These buzz phrases do speak 

somewhat the truth to the novice buyer in 

the market who has never really exercised 

before and who is looking for a quick fix 

to get into shape. They appeal to the 

person who doesn’t have time for the gym 

and wants to work out at home. Don’t fall 

for the gimmick! If something sounds too 

good to be true … it probably is. If you 

want to get fit but aren't willing to pay 

the price to get healthy, you are not 
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serious about getting 

healthy. And remember, if a 

well-known celebrity is 

endorsing a product, keep in 

mind that that celebrity has 
the money and means to hire 

personal trainers, to eat 

healthy, etc. Infomercial 

producers make use of flashy 

catchphrases and hire well-

known celebrities because of 
the familiarity aspect to  

the average individual, and 

this recognition draws the 

customer to the infomercial.  

Research has shown that 

fitness products can make a 

difference to the beginner in 

exercise. However, the novice 

who starts his or her own 

training program without the 

help of an experienced fitness 

enthusiast could become 

seriously injured from an  

As-Seen-On-Tele vi si on 
purchase. For example, in 

February of 2011, the Perfect 

Pullup was recalled because 

of a possible fall-injury risk 

… the plastic handle was 

prone to cracking, posing a 

risk of dangerous falls. The 

Perfect Pushup, supposed to 

work the upper body and be 

more focused and intense than the 

basic pushup exercise, is still out 

there, however it’s been noted 

that several individuals have 

suffered serious rotator cuff 
injuries while using this device. 

Some of the abdominal 

equipment has injured people’s 

backs, all the while they are 

thinking they’re getting those 

“rock hard” abs. Consumer 

research found that the Ab 

Rocket was less effective then 

standard body weight exercises. 

When trying to flatten your abs, 

there is no great magic trick or 

fancy piece of equipment you can 
purchase on TV. Infomercials 

selling abdominal equipment and 

gadgets are one of the biggest 

scams.  You cannot get flat abs in 

30 days or by just exercising 

them three minutes a day. First of 

all, there is a layer of fat over 

your abdominal muscles. Thus, 

over time, proper diet, training 

and exercise will help reduce that 

body fat enough for you to see 
your abs. Abs should not be 

treated any differently than any 

other muscle. If you overwork 

them, you can seriously injure 

your lower back. Kathy Strahan, 

in her article Achieve A Lean 

Body: Reviews of Healthy 

Lifestyle Programs and Best 

Weight Loss Plans, stated that, 

“It’s impossible to burn fat from a 

specific body part. Think about 
what this means. This means, any 

‘fitness’ contraption claiming to 

‘target an area’ will never get 

you looking like a fitness model 

because ‘spot reduction’ is 

impossible.” You should think 

about your body as one unit and 

make sure to work it all and to eat 

right. For those abs to be seen, 

body fat is approximately 12% or 

less.  Therefore, rock-hard, 

washboard abs are very difficult 

to attain unless you really know 

what you’re doing. After the age 

of about 35, as we age, it’s even 
more difficult to maintain that 

look unless you’re a professional 

body builder or a competitive 

athlete.  
Jennipher Walters, a certified 

personal trainer, fitness instructor, 

and fitness writer from Missouri, 

states that the safest, most 

effective fitness products and 

programs are created by qualified 

fitness professionals with degrees 

in exercise science and/or 
advanced certifications in 

personal training or group 

exercise. Before getting sucked 

into buying the product shown in 

an infomercial, keep in mind: 

Would you buy a new house 

before researching it and 

checking everything out? Most 

infomercial products are on 

www.consumersearch.com/as-

seen-on-tv website.  
Another great website is: 

www.consumerreports.org/

health/healthy-living/fitness/

equipment/infomercial-exercise/

overview/infomercials-ov.htm  

Researchers have found that 

after conducting several studies 

using infomercial equipment and 

gadgets, you don’t have to spend 

a lot of money on these items. 

Does the infomercial give you 

what it promises? Be sure to read 
the fine print. Especially if they 

tell you that you can return it 

within 30 days if not satisfied. 

That is not always the case, 

especially if the equipment is very 

large and bulky. Try repacking it 

… or when sending it back, try 

figuring out how you might haul 

it to the United Postal Service to 
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return it. And expect to pay 

shipping upon the return unless 

otherwise stated. Also, take into 

consideration the total cost of 

your purchase, including the 
return, should you need to return 

the product.   

There are a lot of hidden 

details that the consumer is not 

aware of.  For example, some of 

the fine print for the ab equipment 

will state that when used in 

conjunction with proper diet and 

exercise, the results are 

significant. Why then if that is 

true, and if regular abdominal 

exercises done on the floor or at 
the gym are just as effective, do I 

want to spend more money on 

something I may never use? Ask 

about return policies before you 

purchase and make sure you have 

the company address and phone 

numbers. Any product with 

moving parts has the potential of 

breaking and wearing out.  

Standard pull-up and push-up bars 

can be just as beneficial, with less 
injury, and can be purchased in a 

sporting goods store. You can buy 

a stability ball and do a complete 

body workout, which includes 

fitness components such as 

flexibility, resistance training 

(body weight exercises, weight 

lifting routines, using it as your 

weight bench and chair) and even  

cardio workouts for only  

$12 . 0 0  fr om  Wa l -Ma r t . 

PRICELESS! So watch out for 
those television scams. Think 

about what your total fitness goals 

are … and don’t concentrate on 

just one area of your body. You 

can do so much and save money 

too without exposing yourself to 

injury, especially if you are 

attempting things you have never 

worked out on before . 
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